
SEO for 2026 - The New Era of Google Search
 The Complete Guide for SEO for AI Mode

What is SEO ? SEO stands for Search Engine Optimization that helps improve a 
website’s visibility in search engine results page. However, with the introduction of 
Google AI Mode, the search experience is changing. 

What is Google AI Mode? Google now uses Artificial Intelligence to answer questions 
directly within Google search interface. This major shift will affect all website’s in 2026 
in terms of organic website traffic.  

Google's integration of Artificial Intelligence (AI) into its search algorithms has funda-
mentally changed the rules of SEO. To rank well now and in the future, it's essential to 
optimize your content specifically for how AI understands and prioritizes information. 
This guide covers the six core pillars you need to focus on to ensure your website 
thrives in the age of AI-powered search. 
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Google now only wants to send traffic to high quality website that pro-
vides great user-experience.

For most pages, the quality of the Main Content area can be determined 
by the amount of effort, originality, and talent or skill that went into the 
creation of the content.

Create original content (or update your current content) to be original 
useful and helpful for people. Learn more about the importance of this 
here:
https://developers.google.com/search/docs/fundamentals/creating-hel
pful-content

Understand the importance of Usability across multiple devices. This 
means, make sure that your website is optimized for all devices 

Originality Quality Usability (Desktop/Mobile)

Clarity and Structure

AI algorithms, much like human readers, favor content that is 
well-structured and easy to digest. Using a logical hierarchy of 
headings (H1, H2, H3, etc.), short paragraphs, and answer-based 
formatting (like numbered lists or bullet points) makes it easier for 
the AI to understand the context and key points of your content. 
This has always been a core principle of good SEO and remains 
critical for AI Mode.

Action Point: Break down complex topics into smaller chunks and 
use clear, descriptive headings to organize your content logically.

Topical Depth
Shallow, surface-level content is no longer effective. Google's AI 
Mode prefers websites and pages that cover a topic comprehen-
sively, addressing the primary search intent as well as related sub-
topics and follow-up questions a user might have. Demonstrating 
that your site is a deep resource on a given subject is a powerful 
ranking factor.

Action Point: Instead of creating many short articles, focus on 
building comprehensive "pillar pages" or in-depth guides that cover 
a subject from all angles.

Google's AI is designed to find and promote high-quality content 
that comes from a credible source. If your content clearly dem-
onstrates subject matter expertise and is written by a trustwor-
thy author or brand, it has a much higher chance of being fea-
tured. This principle is directly tied to Google's long-standing 
quality guidelines that emphasize authority and trustworthiness 
(E-A-T).  

Action Point: Showcase author credentials (name, address, Pri-
vacy Policy, About Us Page etc.) cite reputable sources, and 
build your brand's authority in your niche.

Expertise and Authoritativeness

WORD 

Demographics Questions Time

How, How to, how does, 
how many, how much, 
do I, does it, what is, 

what does, why, why do, 
why does, why is,  

where is, who is, do I, 
does it

City, CBD, Suburb, 
County, St, Street, 
Road, Rd, Country, 

Local, Near, Nearest, 
PostCode, PhoneCode,  

State, Area, Popular 
Landmarks

Emergency, Fast, Quick, 
Fast Delivery, Fastest, 

Week Instant, Late 
LongTerm, Now, Over-

due, Rapid, Day, Same-
Day, Seasons, Short-
Term, Time, Today, 
Month, Year 2026

Buy, Sale, Shop, Latest, Shopping, Online Sale, Online 
Store, Sell, Affordable, Cheap, Low-Cost, Special, Discount, 
Bargain, Auction, Clearance, Contract, Compare, Coupon, 

Discount Code, 
Deal, Delivery, Expensive, Find, Get, 

Hire, Lease, Locate, 
Purchase, Search, Store Trade Used Free 

Great for Local Business

Comparison

Reviews
Product A vs Product B

A versus B
what’s the difference

Great for Any Business Great for Building Authority Great for Easy Results

Transaction

Great for Sales/Conversions
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Traditional keyword targeting changed. As in, now you must also target 
long-tailed keywords coupled with complimentary keywords. For exam-
ple: If target keywords is “SEO for Google AI Mode”sthen, complimentary 
keyword targeting would be =
“What is Google AI Mode” and or “How does AI Mode work?” and or 
“What is SEO”

Action plan: use keyword planner tool coupled with grouping long-tailed 
keywords related to root keywords. Make sure to use “People also 
asked” feature in Google.

Keyword Targeting

URL
https://www.example.com/reader-friendly-include-keywords-in-url/

<title>What is on the WebPage? Include Keywords and CTA</title>

<meta name="description" content="Describe web page content" />

<h1>
What is the Main Web Page Subject Matter
Include Keywords</h1>

<h2>
What is the Content Chunk Subject Matter
Include Keywords
</h2>

<p>Include important keywords 
in above the fold area.
Use synonyms and variations of 
keywords. Use internal/external links.
Use HTML tags (u, bold, strong, 
em, blockquote etc.).
</p>

image �le name include keyword/s

image �le dimention proportional

img alt attribute include keyword/s

HTML5 form validation

use minimal �elds on web form 

Balanced white-space between
web page elements

Finish up on page SEO with
clear precise Call To Action

autocomplete="on"

On Page SEO

Structured data is a form of code (like Schema.org markup) that you add to your web-
site to help search engines understand your content more effectively. It falls under the 
umbrella of semantic optimization and is crucial for AI. By explicitly labeling elements 
like recipes, reviews, events, or FAQs, you are feeding the AI precise information, which 
can lead to enhanced search results (rich snippets).

Action Point: Implement relevant schema markup on your pages to clearly define your 
content for search engines. The FAQ Schema is often a great place to start.

If you can, then, code the Schema Markup directly in to your website theme starting 
from HTML tag (checkout rankya.com source code to see examples of how to do this).

Structured Data Schema Markup

rankya.com

Lorem ipsum dolor sit amet, praesent non ante 
amet eu augue, eget non neque. Semper 
fermentum maecenas lectus dui, volutpat at cras 
amet tortor, eu quis justo lectus nullam volutpat 
arcu. Vestibulum velit eros justo.
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A comprehensive Content strategy extends beyond your blog 
posts and landing pages. Google indexes a wide variety of file 
formats, and optimizing them can unlock new streams of traf-
fic and establish your authority across different search verti-
cals. Diversifying your content formats allows you to meet 
users wherever they are looking for information.

Importance of Different File Formats
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Always ask and find different ways to communicate your products/services. You can easily 
begin creating manuals, how-to’s, reviews, comparisons, videos, PDFs, original images. 
Capture your target audience in different search cycles (research, review, buying mode, 
comparison etc.).

YouTube owned by Google is highly favoured in Google AI Mode results. Got a smart-
phone? Can you not create videos?

Action Point: Create different type of content that is original and useful. For example: 
manuals, how-tos, reviews, comparisons, videos, PDFs, images, etc.) for your niche.

Your Path Forward in AI-Powered Search

Ultimately, mastering SEO for Google's AI Mode isn't about learning a new set of secret 
tricks. It's all about your commitment to the fundamentals of creating exceptional con-
tent and online experiences. The core principle is simple: build a website that provides 
great  user-experience, and create content that genuinely serves your audience with 
expertise, clarity, and value.

By focusing on the user, you are inherently aligning your strategy with the goals of AI. 
Create the best resource, answer the questions thoroughly, and present it clearly. Do 
that, and you won't have to chase algorithms, Google rankings and website visibility will 
follow.

Useful Resources

https://developers.google.com/search/docs/appearance/ai-features

https://developers.google.com/search/docs/fundamentals/seo-starter-guide
Search Engine Optimization (SEO) Starter Guide

Structured Data

Follow RankYa

AI features and your website
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https://www.youtube.com/@RankYa

https://developers.google.com/search/docs/appearance/structured-data/search-gallery

https://youtu.be/oWD8VQ3I3Wc
How-to Rank in Google AI Mode


